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safer, smarter and more secure transactions across cards, 
contactless, mobile and remote payment channels. For 15 
years, MasterCard has played a leading role in the creation, 
management and continued development of the EMV standard. 
We offer a unique set of EMV solutions to help issuers and 
merchants implement new payment solutions quickly. We  
recommend you visiting some of our Retriever Merchant Solutions 
POS system solutions for more information.

What is the EMV standard? EMV is a standard for globally  
interoperable, secure payments. The key element of EMV involves  
including dynamic digital data in every transaction. This makes  
these types of transactions extremely secure and reduces the risk 
of fraud.

When a consumer uses an EMV-enabled device to pay at an EMV 
terminal, it can be instantly identified as an authentic approved  
payment. Also, it can verify that it belongs to that consumer through 
dynamic authentication. When used with a PIN (Personal Identifi-
cation Number), the chip verifies that the consumer is indeed holding  
his or her own device.

How does EMV reduce fraud? In the digital world, payment tran- 
sactions are getting smarter. And at the heart of these smarter  

transactions is dynamic authentication, which in-
corporates unique information in each transaction  

ABOUT US 
Retriever Merchant Solutions is a full service provider of electron-
ic payment services to businesses of all types and sizes. We are 
dedicated to providing your business with cost effective payment 
solutions that best fit your current needs while also offering advice 
on solutions to expand your business. We approach our clients in 
a consultative manner to better understand their business models 
and goals.

Whether it’s reducing the costs associated with electronic payment 
acceptance or adding solutions that drive more revenue, we will 
tailor a package that best serves your business. We at Retriever 
Merchant Solutions firmly believe in earning your trust and loyalty 
each and every day.

PAYMENT ACCEPTANCE SERVICES
We offer payment acceptance services for every major credit and 
debit card brand, including Visa, MasterCard, American Express, 
Discover.  Also, we specialize in PIN based debit. Upon successful 
authorization and settlement, we will transfer the proceeds of those 
transactions directly into your business bank account. Most trans-
actions process the next business day.

We accept most business types. Retail, Restaurant, Lodging,  
E-commerce, B2B, phone order, Service, Repairs, Industrial,  
Supplies, Home Based, and many more.

EMV SMART CARD PAYMENTS
Today’s tech-savvy consumers are quickly adapting to digital  
devices. These consumers are turning them into powerful payment 
vehicles. At the same time, the safety and security of these 
transactions is paramount. We offer smart EMV Smart Card 
Payments Solutions for your business.

The EMV standard serves as the backbone 
for future payment technologies by enabling  

Committed to providing tailor-made solutions that help your business reach its fullest potential.
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making it virtually impossible to replicate.

The EMV standard has already been adopted by more than 80 countries. These 
countries have significantly reduced counterfeit card fraud, saving hundreds of  
millions of dollars. Our goal is to help reduce fraud in the United States too.

CASH ADVANCE PRODUCTS Many businesses benefit from our Cash 
Advance products. We can procure working capital for your business based on your 
future credit card sales. We do this without the hassles and restrictions of a tradi-
tional bank loan. Furthermore, we do it without reporting the facility as a loan to the 
credit bureaus.

Previous merchant statements allow us to qualify your business for a cash advance 
amount. Your cash advance is funded to your bank account once your account is set 
up, and  thereafter a set percentage of your daily credit card deposits are distributed 
to the cash advance company to repay your cash advance. It’s that simple.

We have numerous relationships with cash advance companies across the nation  
waiting to compete for your business. In conclusion, whether you need a small  
advance or a larger facility we will find the right fit to help you grow your business. 

CHECK PROCESSING SERVICES With Check21 Check Processing 
Services, quickly convert paper checks into electronic transactions. In addition, it 
reduces deposit times and banking fees. And by adding Check Guarantee to these 
services you have the piece of mind knowing that your checks are always funded 
after an instant approval.

Issue a one time charge to a customer’s bank account with our ACH drafting services.   
Also, easily set up recurring charges. Manage all of these functions and view reports 
from the convenience of any computer connected to the internet.

We also offer on-line consumer initiated check transactions. Easily integrated our 
ACH drafting services with your E-commerce web site. We will provide our API to 
your web developer at no cost!

WELCOME to our newest 
MEMBERS!

Lindie Dykson
(970) 218-0510 | lnd@dykson.com | www.rmsnpc.com

Registered Psychotherapist

DANIELS
  ELECTRIC
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Members of the Poudre School District and Wellington communities  
came together Monday to celebrate the beginning of construction  
of a new middle and high school in Wellington. While the actu-
al construction site was too muddy for the ceremony, PSD Super-
intendent Sandra Smyser assured the crowd gathered outside 
the current Wellington Middle School for the relocated “ground-
breaking” that “they (were) moving some dirt around” at the site  
Monday. 

The new middle and high school is set to open for the fall 2022  
semester and will replace the Wellington Middle School, 4001 Wilson  
Ave. The new school will eventually host about 1,500 students  
from grades 6-12, according to the district. Students who will  
eventually become the first high school freshman class to graduate  
from the new high school — in 2026 — joined Poudre School  
District officials at Monday’s ceremony. One of those students, 
current Wellington Middle School sixth-grader Alyse Jefferies  
shared excitement and gratitude for the community’s support in  
creating a high school in Wellington again.

“My teachers and my environment inspire me and encourage me to 
want to learn and use our schools as a space for a creative outlet,” 
Alyse told the crowd. “I am really excited for this new school and  
cannot wait to enter this new building and call it my home away from 
home.” Wellington Middle School Principal Kelby Benedict said the 
new school will create a feeder system to better support Wellington  
students. “These students around me, and the many more they rep-
resent, will have a learning environment that will empower them to  
become empathetic change agents of tomorrow,” Benedict said.

PSD school board president Christophe Febvre said for him and many 
other Poudre High School graduates, the decision to build a Wellington  
high school seemed “bittersweet” because it means taking Wellington 
kids out of the north Fort Collins high school.

“We all grew up with that little bit of Wellington toughness and resilience  
that kids from out here bring to everything they do,” Febvre said, adding  
that he became excited about the idea “after a bit of reflection.”

Construction Underway in Wellington for New Middle, High School.
Wellington Mayor Troy Hamman said the construction of the new 
school will be very “impactful” for their small town. High school stu-
dents will also benefit from not having to commute to Fort Collins every 
day for school, like Hamman did, he said. When he went to Poudre 
High School while living in Wellington, he said he spent about two 
hours riding the bus every day.

“I’m excited for our kids and our town,” Hamman said. “A high school 
helps identify a small town. It establishes a home field and a home 
team.” The new middle and high school will be built about a mile and 
a half away from Wellington Middle School, west of Interstate 25 at  
Larimer County roads 9 and 62E. “It is a school that will carry our  
children forward into their futures,” Smyser said. 

Construction is expected to cost about $115 million to $130 million. 
The district bought the 127-acre parcel of land from local businessman 
Curtis Bridges in January for $5 million. In exchange for reducing his 
asking price by $500,000, the district agreed to name the media center 
in the new school for his late wife, according to the district.

Funding for the new school comes from a 2016 voter-approved $375 
million bond. The bond also funds the following projects:

•  $40 million in improvements to 50 existing PSD schools

•  A second new middle and high school at a site east of I-25 on 
   Prospect Road

•  An addition at Zach Elementary School

•  Construction of a new southeast elementary school, a transportation  
   maintenance facility, and athletics complex at the Prospect school  
   site.

Projects funded by the bond were delayed when community activist  
Eric Sutherland filed a lawsuit against PSD challenging the ballot  
issue’s language. Sutherland and PSD were entangled in three  
lawsuits. The court ruled in favor of PSD in all three.

Town Of Wellington Staff during Ground Breaking Ceremony of New High/Middle School | Tuesday, December 9th, 2019

Sady Swanson
Colorado Trending Reporter Fort Collins Coloradoan
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Remnants of the holiday season still cling to the buildings and 
streetlamps in downtown Wellington, but the new year has begun. 
Walking down Cleveland Avenue, it’s easy to see the impact the 
Main Streets Program has had on the growing town in the last twelve 
months. Colorful murals, lighted flower planters, and packed restau-
rants are simple reminders of how much the program has achieved. 

Over 2,000 attendees flocked to downtown Wellington this past spring 
and summer to celebrate old and new events like the 0.5K Fun Run 
and the Wellington Brewfest, fundraising more than $11,000 toward  
downtown improvement projects. Main Streets sought to honor a piece 
of Wellington’s history by bringing back the Well-O-Rama Music Festival,  
hosting five bands and introducing slipper kicking to a whole new 
generation.  The hashtag #FrontPorchFriday is plastered all over 
the program’s social media pages, highlighting local businesses and  
volunteers that are helping create a vibrant and thriving downtown and 
reaching over 1,500 followers.

Sponsorships for downtown events and projects exceeded $27,000 in 
2019.  Local businesses and community members funded beautification  
projects such as new street-side banners, the addition of 12 new flow-
er planters along Cleveland Ave and 6th Street and the creation of 
two beautiful, new murals. The “Historic Train Depot” mural by Daphne 
Potter and “Reclaimed by Nature” by Joe Hamman are now permanent 
displays of the continuous support by our local community. 

The Main Streets Program would not be a success without the backing 
of the Town of Wellington, the Colorado Main Street Program, and the 
Colorado Department of Local Affairs. Over $26,500 was leveraged 
through DOLA and the Colorado Main Street Program to fund ongoing 
training, a $5,000 mini-grant, Board of Directors retreat, Community  

Builders workshop, and a Market Leakage Analysis, all of which help 
build a stronger program for our community. In addition to the support 
of these organizations, the Main Street program tracked more than 
1,390 volunteer hours toward downtown events and projects. The  
investment of time and energy by the community is truly extraordinary.
As the new year and new projects begin, it’s important to look back and 
say “thank you” to all of those who have had a part in what the Wellington  
Main Streets Program has accomplished so far.  The next chapter of 
the Main Streets Program is just beginning!  

If you are interested in learning more about the Main Streets Program 
or how you can be a part of what is happening in downtown Wellington, 
email info@wellingtonmainstreet.org or call (970) 568-4985. 

Also be sure to follow @WellingtonMainStreet on social media to stay 
in the know about future events and projects in downtown Wellington.

D O W N T O W N  N E W S                               W E L L I N G T O N M A I N S T R E E T . O R G

A Year in Review for the Wellington Main Streets Program

Kallie Cooper, Executive Director
Wellington Colorado Main Streets Program  
4006 Cleveland Avenue | Wellington, CO 80549
(970) 568-4985
WellingtonMainstreet.org

Pictured: 2019 Wellington CO Main Streets Year In Review Infographic

(Downtown Wellington Photo Credit: Brian Graves, Graven Images)



More Value Has Been Added to 
YOUR Chamber Investment!

                                                                     C H A M B E R  G I V E S  B A C K  
  

2020 is here! A new decade has arrived, the days are getting  
longer and before we know it Wellington will be warming up and 
spring flowers will be blooming. Your Wellington Area Chamber of 
Commerce has been working on supporting our businesses and 
increasing your benefits.  

Chairman’s Circle
New for 2020 is a new Investment Level, Chairman’s Circle. The 
Chairman’s Circle incorporates the benefits present in all other 
levels PLUS includes Premier Sponsorship at the fun and popular  
Annual Gala, Premier Sponsor of the Chamber 2 Rounds’ Disc 
Golf Tournament, Chairman’s Circle Recognition at ALL Chamber 
events, free insert of your (8 x 10) postcard or brochure in Wel-
lington’s Community Guide and Membership Directory, business 
card size full color ad in every bimonthly newsletter and a full color  
website banner ad. All for a one time investment of only $2,000.  
A wonderful and convenient chance to stretch your advertising  
budget.

Supporting Member of Main Streets
A much anticipated benefit with the Wellington Colorado Main 
Streets Program is also happening this year. ALL Chamber Invest-
ment Levels now include, at no additional cost, a supporting member  
with Main Streets. This gives you first opportunities for sponsorship 
of Chamber and Main Streets events and grant opportunities for 
those businesses that are in the downtown area.  

Lunch & Learn Sessions
Also new this year, we will be having several casual Lunch and 
Learn sessions to learn more about your member benefits, meet 
your Board of Directors, ask questions and give input.  

Don’t forget to take advantage of the events your membership  
entitles you to. Check out the website for what is happening and 
discover other Chamber businesses that you can support. Join us 
at an event (Monthly Networking & Educational Breakfast, Business 
After Hours, Ribbon Cutting Ceremonies, Women of Wellington, 
Annual Gala or ‘Chamber 2 Rounds’ Disc Golf Tournament). These 
are great opportunities to meet other business owners and staff, 
find out what they have to offer and let them know what you do. As 
the saying goes, “business is not about what you know, it is about 
who you know”.  

Membership in YOUR Chamber of Commerce is an investment in 
your business’ future and the future of our growing community!!  
Your voice and dollars are important to our combined continued 
success. Let us know if you would like to volunteer. Please feel 
free to contact our Executive Administrator, Kacy Lobato, any of the 
Board of Directors or me if there is anything we can do for you, or if 
you have any questions.

Best Regards,

Heidi Cross
Heidi Cross
Chair, Membership Committee

Poudre Valley REA’s NoCo Gives 
Back Food Drive: Chamber 1st Place!

Wellington Senior Resource Center 
Chamber Donation $1,000

We had the honor of donating $1,000 to the Wellington Senior  
Center from partial proceeds of this year’s Annual ‘Denim &  
Diamonds’ Gala. The Wellington Senior Resource Center  
is staffed by volunteers, and provides vital support to area seniors  
by providing a gathering place to share a healthy meal with  
friends; a friendly place to obtain useful information regarding  
senior issues; and stimulating, fun and educational outings. They 
hold two fundraisers a year; one in the spring in connection with the 
Town Wide Yard Sale event and one in December. Senior Center 
members also support the Town of Wellington, Colorado Easter 
Egg Hunt, Christmas Tree Lighting Ceremony and the 4th of July 
events.

2019 marks the 5th Annual NoCo Gives Back Food Drive and  
we are pleased to announce it was the most successful year yet!! 
Between the 11 donation stations, PVREA and participating organ-
izations raised more than 5,300 food items to give back to those 
in our local communities. Wellington Chamber received 1st Place 
and a cash prize of $350. An additional $350 was donated to the  
Wellington Food Bank. Eyestone Elementary was our rising star,  
bringing in 2,600 food items, organized by local Wellington  
residents Jamie Sterkel and Megan Larson.
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New Year. New You! Complete Your Insurance Picture in 2020
Michelle Gaines Landry with Farmers Insurance is here to help you complete your 
full coverage, customized insurance picture!!
As a recent resident of the Wellington area and new member of the 
Wellington Chamber, Michelle is proud to serve the community and 
surrounding areas as your local Farmers Insurance® Agent. With over 
37 years of insurance industry experience, She has built her agen-
cy with a focus on addressing her clients’ insurance needs. Michelle 
truly cares about the community and understands the importance of 
having a trusted advisor with tons of knowledge to help you make the 
right decisions for your policies. She wants to be reliable and present 
when you need assistance and in that capacity, guide you through the 
insurance process to ensure that you are properly educated on your 
coverage options.

Whether you’re looking for home insurance for the new house or rental,  
auto insurance for the family car or RV, recreational coverage for that 
prized ATV or motorcycle, commercial insurance to set up that new 
restaurant or small business, or life insurance to protect your family - 
its imperative for Michelle that you are well taken care of.

Even if you’re located in Fort Collins, Greeley, Loveland, Windsor,  
Wellington or beyond, she welcomes you to stop by her office which is 
conveniently located in the historic Wellington hotel across the street 
from the Wellington Grill. Michelle and her staff will make the insurance 
process easy and personalized so that you can rest well knowing you 
are covered.

“Great lady, always willing to help and give answers. Put up with a lot 
to get my business and does what she can to make things right and 
how they were told to me. Sweet personality and puts a smile on your 
face.”  - Kenneth B.

Calendar Photo Contest
“Give it Your Best Shot!” Proceeds benefit 
the Wellington Recreation Department.
Wellington Recreation strives to provide the Wellington community 
with a variety of recreational activities throughout the calendar year 
for youth and adults. The need for continuous growth and expansion 
of programs will complement the continued growth and recreational 
expectations and we encourage ideas into program offerings.

- Entries Close JUNE 1st, 2020

- Must submit a printed 8 x 10 print to the Town of Wellington by June 
1st at 5:00 pm. Prints can also be mailed to the Town Of Wellington at 
PO Box 127 | Wellington, CO 80549

- There will be at $25 Entry Fee. Include this payment (check or cash) 
with your 8 x 10 print.

- Participants must include a signed Entry Form, Waiver, and Photo 
Release form if needed with your entry fee. Payments can be made 
by cash or check to the Town of Wellington. For additional information 
call (970) 568-3381.

The COMMUNITY will have a chance to vote on their favorite Welling-
ton photos in July of 2020 during a photo voting event hosted by the 
Town of Wellington. The top 12 photos will be chosen and published in 
the 2021 Wellington Calendar and used on the various Town marketing  
materials!!!

The finished calendars will be available for purchase in the fall of 2020. 
Businesses will be able to purchase them at wholesale pricing to distribute  
as they wish!! These will make a great gift for customers, employees, 
volunteers, members, and new business prospects.

Youth groups will also be able to purchase them and retain $5.00 
from each calendar sale to benefit their youth organization. Wellington 
Recreation strives to provide the Wellington community with a variety 
of recreational activities throughout the calendar year for youth and 
adults. The need for continuous growth and expansion of programs will 
complement the continued growth and recreational expectations and 
we encourage ideas into program offerings.

Michelle is excited to begin this new journey and would love for you to 
be a part of it! Give her call at (970) 568-4907 and she’ll be happy to 
answer any questions you might have!!
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According to a recent study done by MineWhat.com, more than 80 
percent of consumers conduct online research before making a pur-
chase. And while you’re probably embracing digital marketing to reach 
your customers, it’s not enough to simply have a website — especial-
ly if that website contains these all-too-common mistakes that’ll drive 
your customers crazy and depress sales:

YOUR HOURS, ADDRESS AND PHONE NUMBER ARE HIDDEN 
The information that virtually every website visitor wants to find imme-
diately includes your hours of operation, physical address and phone 
number. This is especially true for restaurants, retail, service providers  
and any other business that customers visit in person or book  
appointments with. Make sure this essential information is prominently 
displayed on every page of your website, preferably in the header.

YOUR CONTENT IS MINUSCULE ON MOBILE
Research done by Google AdWords shows that more searches take 
place on mobile devices than on desktop computers. Once those  
mobile searchers and prospective customers get to your website, will 
they encounter an easy-to-navigate experience or a jumbled mess 
that drives them away? To test your site, access it on a phone and 
ask yourself:

• Is the text big enough to read at arm’s length?

• Can you see the navigation without zooming in or out?

• Can you tap all the buttons and links without zooming in?

• Do the images show up correctly?

• Does the most important content appear first on the page?

If you answered “no” to any of these questions, your website is difficult 
to navigate on a mobile device and definitely needs attention.

YOUR INFORMATION IS OUTDATED
Depending on the type of information on your website, you should 
be making updates at least monthly, continually refreshing event  
information, product availability, pricing, seasonal promotions, hours 
of operation and images. If visitors encounter a page listing events 
that happened weeks ago or summer sale prices in October, they may 
incorrectly assume that all the information on your website is outdated.

YOU DON’T ANSWER VISITORS’ QUESTIONS
Are there questions that customers call to ask you on a regular basis? 
The answers should be easy to find on your website. Here are some 
common questions that customers may have about your business:

• Are you open on holidays?

• Do you deliver?

• Do I need an appointment?

• What’s your return policy?

• Do you have any discounts or specials today?

Study your customers needs to determine which questions they ask 
most frequently. Then create content that addresses their concerns.

YOU USE TOO MUCH TEXT
No prospect or customer ever reads a website in its entirety. Instead, 
they scan for the information they need. If your visitors encounter 
huge blocks of text that look more like a novel than a webpage, many 
will give up and leave. Make it easy for your customers to scan your  
content by following these guidelines:

• Use images to tell a story

• Break up text into bullet points

• Use subheads whenever possible

• Write your website in a friendly, human voice

• Avoid using fancy words or industry jargon

For help correcting these and other website mistakes, contact 
your Safeguard consultant, who can put you in touch with our 
online design experts. They know how to make your website look 
its best and work its hardest.

               DIANE KNUCK
                                          Sales and Marketing Consultant
                                          (970) 413-2710 | dkuck@gosafeguard.com

                                          VICKY TARR
                                          Sales and Marketing Consultant
                                          (970) 482-1500 | vtarr@gosafeguard.com

Quarter 1, 2018

“5 Ways Your Website Drives Customers Crazy.”




